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World Without Waste (WWW)

"By investing in
planet and c
we can help n

world’s pac

problem a thing of the

past”.

James Quincey,

President and CEO
The Coca-Cola Company
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world without waste

THE COCA-COLA COMPANY
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WWW: Targets

Design

Remove, Reduce, Reuse.
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WWW: Design

Design

Remove, Reduce, Reuse.

Targets

100% 3 Mio. t

of our packaging of virgin plastic
wiill be recyclable from non-
globally renewable sources

will be eliminated

Bottle of the Future

Reducing the use of plastic by substitution,
light-weighting and increasing refillables.

Less Material

v

Less Ressources

v

Less CO?

50%

25%

recycled of our
material volume will
be offered

in reusable

Enhancing recyclability of our packaging
by changing our bottles to clear PET.

Increasing the use of recycled and
plant-based materials, specially
toreach our vision of 100% recycled
and renewable PET.
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Investing in solutions that will reduce
our packaging: Soda syrups for carbonated
water, dispense solutions or refillables.

Fostering innovation and trailing new
prototypes: Paboco Paper bottle for Adez
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WWW: Collect

Design Collect

Remove, Reduce, Reuse. Sell one. Collect one.

Targets

100% sl

collectand recyclea Foster the best
bottle or can for each collection systemin
one we sell each market

Returnable Packaging & Infrastructure DRS implementation

DRS operating, in discussion & legislated, not

.
implemented
Denmark (EU) 2002
Germany (EU) 2003
1 3 Estonia (EU) 2005 Lithuania (EU) 2016
Finland (EV) 1971 Croatia (EU) 2005 Slovakia (EU) 2022
DRS Iceland 1989 Netherlands (EU) 2006 Latvia (EU) 2022
OPERATING Norway 1999 Sweden (EU) 2006 Maita (EV) 2022
... ORIGIN
ORhsTE
STy UK - Scotland Cyprus (EU) Bulgaria (EU)
(lg 0 Romania (EU) Austria (EU)
Greece (EU) UK - rest of regions
H
DRS LEGISLATED ingary (EL1)
NOT IMPLEMENTED Portugal (EV)
Ireland (EU)
g Belgium (EU) Poland (EU)
o N Luxembourg (EU)  Slovenia (EU)
DISCUSSION / France (EU) Italy (EU)
PRIMARY Spain (EU) Serbia
LEGISLATION
PUBLISHED Classified - Confidential Czech Rep. (EU)
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WWW: Partner

Design

Remove, Reduce, Reuse.

Better together

P
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=

Bring our suppliers and
industry together
to look for innovative solutions

v
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PLASTIC RECYCLING SYSTEMS
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Use our brands to
reach consumers and raise
awareness

‘ol
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Targets
Z
/’c% &Q‘
Bring our suppliers Use our brands to Partner on marine
and industry reach consumers litter and recycling
together to look for and raise awareness solutions
innovative solutions

e

Partner on marine
litter and recycling

solutions
v
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WWW: Targets

Design Collect

Remove, Reduce, Reuse.

Targets Targets Targets

100% 3Mio.t 50% 25% 100% tel] 2 e

of our packaging of virgin plastic recycled of our collectand recyclea Foster the best Bring our suppliers Use our brands to Partner on marine
will be recyclable from non- material volume will bottle or can for each collection systemin and industry reach consumers litter and recycling
globally renewable sources be offered one we sell each market together to look for and raise awareness solutions
will be eliminated in reusable

innovative solutions

Performance Performance Performance

92,8% 1382kt 351% New 67,9% 13 +40 70% 25

of our packaging virgin plastic from recycled material Since collection rate Orzizzt;gﬁletd)iié}mf Innovative projects of our brands have markets implemented
is recyclable . c:ﬁg erseﬂz\\;\éagéeen :;c;,i o//o ::l;:;r, Feb 2022 i Se e W|tFr)1a ic;ztresglc on rﬁggs(a\gg\slw anti ilrl-\tﬁ’éngu%%eds
climinated a3 A%° Gl 's from 41 markets in scope

Our Ambition

0% Zero Waste 0% Net-Zero GHG Emissions

Plastic packaging is a valuable resource for all kinds of industries, but too much packaging is discarded after being used just once Our packaging represents approximately 40% of our overall carbon footprint. Therefore, our WWW strategy is essential for us to
and ends up polluting the planet. We need to capture that value and prevent it from becoming waste at the end of its life. meet our Science-based Climate target to achieve our Net-Zero ambition by 2050.
Coca-Cola world without waste: Coca-Cola sustainability report 2021:
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https://www.coca-colacompany.com/faqs/what-is-world-without-waste
https://www.coca-colacompany.com/content/dam/journey/us/en/reports/coca-cola-business-environmental-social-governance-report-2021.pdf

Shaping the Future with Packaging




WWW: Remove

Still | Plate
Calcium-+Magnesium




WWW: Reduce

Recycle the
unrecyclable




WWW: Reuse
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How can we together write the next chapter
in this sustainability journey?
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